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Rankings
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1 Apple Technology 408,251
2 2 Amazon Technology 249,249 24%
3 3 | Microsoft Technology 210,191 27%
4 4 | Google Technology 196,811 | 19%
5 5 Samsung Technology 74,635 20%
] 152 Toca-cola Beverages AT T
7 T Toyota Automotive 54,107 5%
8 8 Mercedes-Benz Automotive 50,866 3%
=} g MeDonald's Restaurants 45,865 7%
10 10 Disney Media 44,183 8%
11 15 Mike Sporting Goods 42,538 24%
12 11 BMW Automotive 41,631 5%
13 17 | Louis Vultton Luxury 36,766  16%
14 40 Tesla .Au!umutiue 36,270 184%
15 i3 Facebook Media 36,248 3%
16 16 |cisco |Business Services 36,228 6%
17 12 intel Technology 35,761 . -3%
i8 14 1BM Business Services 33,257 -5%
19 19 . Instagram . Media 32,007 . 23%
20 18  sap Business Services 30,000 7%
21 27 .Adobe Business Services 24,832 36%
22 21 Chanel Luxury 22,109 4%
23 28 [ Hermes [ Luxury 21,600 20%
24 22 “J.P. Morgan -Financial Services 21,401 ! 5%
25 20 .Honda .Automotive 21,315 . -2%
26 30 Youtube Media 20,905 21%
27 25 . IKEA “.Retail 20,034 5%
28 26 Pepsi Beverages 19,431 4%
29 24 UPs Logistics 19,377 1%
30 23 American Express Financial Services 19,075 -2%
31 29 GE . Diversified 18,420 . 3%
32 31 Accenture Business Services 17,758 T
33 32 Gucci Luxury 15.,655 . 6%
34 39 Allianz Financial Services 15,174 17%
as 36  Hyundai | Automotive 15,168 6%
36 41 Metflix Media 15,036 19%
37 33  Budweiser  Alcohol 15,022 -4%
38 58 Salesforce.com Business Services 14,770 37%
39 45 Visa Financial Services 14,741 19%
40 38 . MNescafé Bewverages 14,466 4%
41 51 .Suny .Eler.‘trunics 14,445 . 209
42 60 PayPal Financial Services 14,322 36%
43 37 HEM . Retail 14,133 1%
44 34 .Pampers .FMCG 13,912 -89%
45 35 .Zara Retail 13,503 -9%
45 44 Audi Automotive 13,474 8%
47 47 .Volkswagen .Automotive 13,423 | 9%
48 48 ..A)(A -Financial Services 13,408 | 10%
49 50 .adidas :Spon:ing Goods 13,381 11%
50 57 MasterCard .Finan:ial Services 13,065 18%
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2

Apple Technology 482,215 18%

3 Microsoft Technology 278,288 32%

e Am Tam- J74 810 1 I'm
4 4 Google Technology 251,751 28%
5 5 Samsung Technology 87,689 17%
1 T Toyota Automative 59,757 10%
T 6 Coca-Cola Beverages 57,535 0%
8 8 Mercedes-Benz Automotive 56,103 10%
9 10 |Disney Media 50,325 14%
10 11 Nike Sporting Goods 50,289 18%
11 9 McDonald's Restaurants 48,647 6%
12 14  Tesla Automotive 48,002 32%
13 12 BMW Automotive 46,331 11%
14 13 |Louis Yuitton Luxury 44 508 21%
15 16 Cisco Business Services 41,298 14%
16 19  Instagram Media 36,516 14%
17 15 Facebook Media 34538 -5%
18 18 |IBM Business Services 34,242 3%
19 17 lIntel Technology 32916 -8%
20 20 |SAP Business Services 31,497 5%
21 21  Adobe Technalogy 30,660 23%
22 22 Chanel Luxury 29,259 32%
23 23 Hermés Luxury 27,398 27%
24 24 | JP.Morgan Financial Services 24335 14%
25 26 YouTube Media 24268 16%
26 25 Honda Automotive 22,837 %
27 30 |American Express Financial Services 22,117 16%
28 27 IKEA Retail 21928 9%
29 29 UPsS Logistics 21,164 9%
30 33 Gucci Luxury 20417 23%
31 32 |Accenture Business Services 20412 15%
32 28  |Pepsi Beverages 19,622 1%
33 31 GE Diversified 19,093 4%
34 34  |Allianz Financial Services 18,694 23%
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Best Japan Brands 2023
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https://www.interbrandjapan.com/wp-content/uploads/20221103_BGB2022_rls.pdf

B HARDARANI S KR100

https://www.interbrandjapan.com/wp-content/uploads/230216_BJB2023_release.pdf
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“Most Useful Rankings to CEOs” —PR Week
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BMW CEO
(Business Week 2004/7)
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John Stuart

Former CEO of Quaker
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