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My core educational philosophy is pragmatism. I believe learning occurs via activities and

il

experiences that are practical for students’ lives and encourage them to grow into better

versions of themselves. Critical thinking, cherishing mistakes as valuable learning

opportunities, and motivational awareness are also core tenets of my educational philosophy.
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¢ Help students develop and maintain motivation by guiding them to set short—term and
long—term SMART goals

e Internationalize the campus by taking an active part in university activities across
all faculties, staff, and resources

e Design and create lessons and materials that are authentic, appropriate, and enable
Aichi Toho University business students to grow.

¢ Conduct classes with passion and energy that encourages the same attitude in students
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¢ Students ask for help when needed. Help is always available to those who ask.

e Students make their best effort individually before consulting others (this includes

accessing all available resources before seeking assistance).



e Students use digital materials in class as much as possible (especially via personal
computer).

e Students always show kindness and respect to others (and the planet).
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I have always pursued these goals and policies through my interactions with students. I

believe they are best achieved by maintaining a flexible approach when interacting with

students and by being a mentor who “wears many hats” . Essentially, I aim to approach each

situation from a different level of “closeness” by constantly monitoring and adjusting

the social/personal distance I maintain with students based on the verbal and non—verbal

cues that they project
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My teaching methodology is a blend of two very similar teaching methods that are common in
language acquisition pedagogy: Task-based language teaching (TBLT) and content—based
instruction (CBL).

I use TBLT to guide EFL students towards achieving real-world outcomes by teaching and
practicing real-world skills. For example, in my American Media Culture class, students
need to work in groups to create, storyboard, film, and edit a real-world business media
project of their choosing (e.g., an advertising campaign, commercial, facility tour, product
demonstration, etc.).

I complement this approach to second language instruction with CBL to provide students with
the appropriate knowledge and cultural understanding necessary to be productive members in
our international society. For example, in my 7 X U b #&¥# class, students learn about
the history and fundamentals of the American economy while actively synthesizing it with

their own personal experiences as a functioning member of the Japanese economy. In other



classes, such as International Business English I and II, participants must consider
international perspectives to challenge any preconceptions they may have about what is or
is not normative behavior.
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Each goal was generally achieved as planned. I will continue to work on improving students’

abilities to plan and prepare for their future via short— and long—term SMART goals
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The first book (International Business English 1: Start Your Journey) took about a year to

pilot, analyze vocabulary, design, and edit/proofread. The planning process for the second



book will be the same as the first. Additionally, we intended to continually trial the
first book in our classes and will release an updated version in the future
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Johnson, J. R. (2018). Gradual curriculum change in a Japanese university English
communication course. Temple University Japan Studies in Applied Linguistics, 120, 9-
14.

Johnson, J. R. (2016). An integrated lesson for the self-access center of a Japanese high
school. Temple University Japan Studies in Applied Linguistics, 108, 34-38.

Johnson, J. R. (2016). Creating context for minimal pairs with creative storytelling.
Temple University Japan Studies in Applied Linguistics, 105, 21-31.

Johnson, J. R. (2016). Implementing vocabulary notebooks in a Japanese communication class.

Temple University Japan Studies in Applied Linguistics, 104, 291-312
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The first textbook in a series (International Business English 1: Start Your Journey) was
successfully published and used in class during the 2023 FijH# semester. It received a lot
of positive comments from students, and lessons were learned that will help improve the

planned second book in the series (estimated publication: summer 2024).
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Internationalize Aichi Toho University by:
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* Hosting international events on campus (Meet the Teachers, Halloween Party, Xmas Party,
etc.)

e Expanding the ESS Circle

¢ Creating an English version of the university homepage

¢ Assisting with the production of English social media content for the
@atu_international Instagram account

¢  Promoting the TOEIC test

e Securing partnership(s) with foreign universities
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The planning process for most of these activities will be the same as the 2022 academic

year as we were quite successful with our efforts last year.
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International events and the social media page (Instagram: @atu_international) were
expanded significantly this year and good progress was made (more event participants and
more SNS followers/engagement). The ESS circle and progress with securing partnership(s)
with foreign universities stalled out and need to be reconsidered in the next academic

year.
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Plan, script, record, edit, and publish an internationally oriented English—language podcast

that represents central Japan and promotes Aichi Toho University
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On Japan Time (tentative title) is a podcast project—jointly undertaken with colleague

Michael Larsen——which is already in progress. Through our own research, we have identified

that there is a lack of available English language resources and content targeted at central

Japan (specifically the Aichi and Nagoya areas). At the same time, foreign students

interested in studying abroad at Aichi Toho University have very few options when it comes

to consumable (and approachable) English content. We aim to capture both spaces by:

1. Promoting the area to global citizens who are interested in Japan and who may some day
visit Japan for pleasure, study, or work.

2. Improving campus internationalization optics by interviewing proficient Englishspeaking

campus faculty, staff, and students



3. Creating warm and personable content that brings Japanese people and non—Japanese people
closer together through shared experiences
We have dedicated 90 minutes each week to recording episodes, are currently developing a
marketing plan via social media (Instagram and Twitter), are setting distribution partners
(Amazon Music, Audible, Apple Podcasts, Spotify, and Google Podcasts), and are aiming to
regularly release 30-minute episodes on a weekly basis starting from late September 2023
We expect the podcast to be an asset to Aichi Toho University and the Business Administration
Department, especially as the former pivots to a more digitized and global campus, while
the latter shifts to a more media and marketing focused curriculum.
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The weekly podcast (with 29 full episodes aired as of March 31, 2024) launched smoothly
in September 2023 and has seen a steady stream of listeners that is slowly increasing.
While the majority of listeners are in Japan, we plan to continue our efforts to attract
more listeners from abroad who might be interested in visiting Aichi for business and/or
attending Aichi Toho University.
https://podcasts. apple. com/ jp/podcast/on—japan—time/id1693974793
https://open. spotify. com/show/1zivACOGreFLtdgRTs5GmM https://amzn. asia/d/ifQuNMI
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2023 was a year of creation/production with most of my efforts put towards self-publishing
the textbook International Business English 1: Start Your Journey (ISBN: 979-8389051171) in
collaboration with Cheyenne Haney, as well as the planning, producing, recording, and
editing of the OnJapanTime Podcast in collaboration with Michael Larsen. Both were received
positively and demonstrate to domestic and international audiences the globalization efforts
that are being made at Aichi Toho University. This focus will continue in 2024, with planned
emphasis on expanding the Aichi Toho University ESS circle, establishing partnership

agreements with foreign universities, and publishing academic research.
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